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Abstract: Museum as a cultural heritage of Indonesia must communicated the history to the community. Current 
trend of museums visitors is declining, however some museums had increased the number of visitors. The increase 
of visitors from Museum of Fatahillah caused by marketing tools development. The aimed of this paper is to 
determine factors that influence the perceived usefulness and perceived ease of use of social media so that 
museum management can adopt it to promotion and education activities. This paper propose several factors in 
adoption of social media at museum industry which are crucials for museum to increase the numbers of visitors. 
Keywords: Social media, marketing and education tools, technology acceptance model. 
 
1. INTRODUCTION 
At the beginning, a museum was established to manage the 
private collection owned by nobleman or a group of scientists 
with an aim to increase the image of the owner. The collection 
was originally gathered by the uniqueness, the peculiarity or the 
characteristic, so that a museum was established to preserve the 
existing collection. The times force the function of the museums 
become more modern because the society demand cultural 
identity. Nowadays, museums manage their collection as a 
cultural heritage and then they communicated to the community 
[3],[5]. Based on museum visitor data in Indonesia recorded by 
BAPPENAS in 2006 to 2008, the numbers of museum visitors 
has decreased. However, not all museum visitors decreased. For 
example museum of Fatahillah which is located in Kota Tua area 
in Jakarta [1]. 
 
Table 1. Indonesian Population Grouped by Age during 2008-2012 
(in thousand) 
Year 
<= 4 Years 
Old 
<= 19 Years 
Old 
<= 54 Years 
Old 
>= 55 Years 
Old 
2008 20,582.1 62,141.5 119,016.4 22,374.9 
2009 20,652.3 61,955.3 120,981.8 23,261.3 
2010 20,727.7 61,788.0 122,863.7 24,192.0 
2011 20,771.3 61,553.0 124,737.1 25,230.9 
2012 20,815.7 61,330.3 126,520.3 26,325.8 
Source : Badan Pusat Statistik, 2013. 
 
 
 
Table 2. Numbers of Museums Visitors in Indonesia during 2006-
2008 
Year Numbers of Visitor 
2006 4.56 Millioin 
2007 4.20 Million 
2008 4.17 Million 
Source : Bappenas, 2009. 
 
Table 3. Numbers of Visitor at Museum of Fatahillah during 2006 - 
2008 
year Numbers of Visitor 
2006 84,612 
2007 78,081 
2008 143,058 
Source : Bappenas, 2009. 
 
Table 4. Numbers of Visitor at Museum of Bank Mandiri during 
2006 - 2008 
Year Numbers of Visitor 
2006 45,547 
2007 11,651 
2008 77,604 
Source : Museum of Bank Mandiri, 2009. 
 
Museum is functioned as conservation media, education and 
entertainment for community from the point of view of 
Indonesian population grouped by age and the number of 
museums visitors, it can be concluded that there are very few 
people who visited museum in Indonesia. There are several 
research on the cause why the public is less interested to visit the 
museum. The cause is negative perspective from community to 
the museums. Museum management does not understand the 
needs and demand of the visitors. Museum visitors feel the 
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museum as a place that is not comfortable, attractive and 
relaxing [8]. 
Although statistically the number of museum visitors at 
national level has decreased, there are some museums which has 
increased the number of its visitors. Several factors that caused 
the increased of museum visitors are museum management has 
realized that it is very important to provide the needs of the 
museum visitors nowadays [5], [9]. Museum management 
implements strategies to educate their visitor about their 
museum collection. This strategy was developed by adopting 
active learning method by engaging visitors with their 
knowledge and experience and presented with edutainment 
format. [7], [9] There are some marketing tools used by museum 
management to promote their product to the community which 
are as follows: 
1. Regular exhibition. 
2. Museum program: 
a. Museum goes to school and museum exploration. 
b. School visit. 
c. Workshop and discussion. 
d. Special program. 
Museum management usually used brochure for promoting 
their museum collections to the community, The weakness of the 
brochure are sometimes their content is out-of-date, the layout is 
less attractive, high cost for printing. An ideal of the brochure is 
to provide knowledge to the visitors and community. 
Promotion can also be conducted by utilizing the emerging 
technologies in Indonesia such as website, social media (Twitter, 
Facebook, etc). Through this media, museum can develop their 
brand to communicate the educational mission to the community 
without any barriers from time and place. Current promotion 
through electronic channel is still dependent with small museum 
community [6], [10]. 
 
2. CONCEPTUAL FRAMEWORK 
Based on a research of website (web 2.0) usage behavior 
using TAM 2 that already conducted by Mei-Ying Wu on 2008, 
she proposed a model for user acceptance test of web 2.0 
website and the factors that influenced their acceptance such as 
image, subjective norm, output, job relevance, result 
demonstrability, quality, perceived ease of use, intention to use, 
perceived usefulness and usage behavior. The results of this 
research showed that except for image effect on the cognitive 
instrumental processes, the perceived usefulness, and the other 
social influence process will affect the perception of the level of 
user interaction and share improved by web 2.0 [10]. 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 1. Proposed Research Framework in “A Study of Web 
2.0 Website Usage Behavior Using TAM 2”. 
 
A model that developed by Jose O. Maldifassi in 2009 was 
aimed to examine the use of IT from different gender, ages, and 
social class and their perception. The results indicated the 
important variable which influence the use of IT and perception 
in social class, the user of a higher social class feel more 
positively toward the perception of IT and more commonly 
used, while generally, ages is inversely proportional to the use 
of IT and the perception [4]. 
 
 
 
 
 
 
 
 
 
 
Figure 2. Proposed Research Framework in “IT in Chile: How 
Perception and Use are related to Age, Gender, and Social 
Class” 
 
Recent development of ICT, particularly the use of web 2.0 in 
other industry for the past few years. It is the right time for 
museum management to innovate in communicating its 
collection to the community using social media as a promotion 
and education tools. This research aims to identify factors that 
influence the perceived ease of use and the perceived 
usefulness of social media so that museum management can 
adopt it to promotion and education activities. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 3. Proposed Research Framework in “An Adoption of 
Social Media for Marketing and Education at Museum Industry: 
The Technology Acceptance Model” 
 
Based on the above explanation, the following hypotheses are 
anticipated: 
1. hypotheses 1 
Social class, age, and education level are positively 
related to perceived usefulness. 
2. hypotheses 2 
Social class, age, and education level are positively 
related to perceived ease of use. 
3. hypotheses 3 
Job relevance, result demonstrability, and output 
quality are positively related to perceived usefulness. 
Subjective NormImage
Perceived 
Usefulnes
Perceived Ease of 
Use
Intention to Use Usage Behavior
Social Influence 
Processes
Social Class
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Cognitive Instrumental 
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4. hypotheses 4 
Subjective norm and image are positively related to 
perceived usefulness. 
5. hypotheses 5 
Subjective norm are positively related to image. 
6. hypotheses 6 
Perceived ease of use and perceived usefulness are 
positively related to intention to use. 
7. hypotheses 7 
Intentions to use are positively related to usage 
behavior. 
 
3. RESEARCH METHODOLOGY 
This research plan to collect the data by means of 
questionnaires administered to be self distributed to visitors and 
museums in Kawasan Kota Tua, Jakarta. This research is a type 
of cross-sectional investigation where the data will be collected 
at one point of time in an uncontrollable setting. Questionnaires 
will be designed in one language which is Indonesian. Before 
conducting the pilot study and quantitative data collection, we 
will be conducting interviews to gain insight in remembering 
their experiences visiting the museum social media. 
 
4. CONCLUSION 
These results of this study offer an innovative way for 
museum management in understanding and encouraging a 
positive relationship between museums and their visitors. Many 
industries have adopted social media as promotion and 
education media and can increase their brand in the community. 
Conversely, social media used by private community for 
attracting people to visit museums. The majority of museums in 
Indonesia do not maximize the social media features, moreover 
they don’t use social media. This research will advocate the 
museum management to implement social media for creating 
more interactive environment.  
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